










































































































































































































































































told me in detail how he went out every evening with his dad to buy groceries from the 

colony market and how at times he persuaded his dad to give him money to buy sweets 

and wafers. “So, how do you ask the shopkeeper to give you what you want?” I 

remember asking him. “Doesn’t he think you are too small?” With total attitude the 

little sardar clicked his fingers and said, “Arre woh toffee dena aur woh chips ka packet 

bhi.” This is how he spoke to the shopkeepers he said, followed by one more click of the 

fingers. That was the hook I was looking for! We got back to the agency and I wrote 

“Humko Binnie’s Mangta!”. Once I had the line I took the then popular song “Julie Julie” 

and converted it to “Binnie’s Binnie’s”. The rest was easy. We created a big campaign out 

of the line and finally, we had two strong campaigns. We decided to present both.

We were ecstatic when we heard that we’d won the business. It was a huge win for 

an agency in its infancy. The masterstroke came from the client. He threw a party for 

his kid’s friends and tested the two campaigns. “Humko Binnie’s Mangta!” which was 

also the client’s favourite won hands down. The campaign was released and turned 

out to be a huge success. The line “Humko Binnie’s Mangta!” became extremely 

popular. It was easy on the tongue and was possibly one of the first lines done in 

Hinglish, if you can call it that.

I was in Mudra for barely a year but the period was intense with lots of fun and lots of 

work. Wins and losses, fun days and sleepless nights - but more than anything I met 

some great people there.

They say time flies when you’re having fun. As the agency turns 30, here’s wishing all 

of you at Mudra loads and loads of fun.
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